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The New Zealand findings in 
2016 generated a lot of interest 
and excitement.



We wanted to find out 
how to better reach and 
engage teenagers and 
young adults to reduce 
alcohol related harm



Five points to consider

and

What we are doing now 
with the findings



Young people are not a 
homogenous group

We need a better way to take values, 
attitudes and influences into account at 
a population level

Peer crowds are the “macro-level 
connections between peer groups with 
similar interests, lifestyles and habits, 
shared across geographical areas” 
(Rescue, 2016)
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Identify and understand 
our target market

Remember:
• We are trying to engage with people who 

don’t do a particular behaviour. 

Two parts:
• Communicate with the ‘mainstream’ group
• Ensure those who aren’t ‘mainstream’ can 

see themselves and what is important to 
them reflected in our messages and 
services



Risk factors tend to 
cluster…and not in the 
mainstream group

Targeting the biggest number of young 
people (mainstream) doesn’t reach and 
engage the ones who need the most 
support 22



















In New Zealand,
we have four teen peer 
crowds, and five young 
adult peer crowds

33



New Zealand Peer Crowds
Teenagers 











New Zealand Peer Crowds
Young Adults 

















Sometimes, the 
behaviour is the same..

But there are different 
reasons, and different 
experiences.
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We need a clear, 
consistent, and relevant 
pathway for behaviour 
change

There are good advertisements, good 
posters, and good services.
They help people who need them.
I don’t need them. 55





Check out the full 
presentation on the NZ 
Drug Foundation 
website for more 
information



The peer crowds do 
exist!

We have been able to 
replicate them in co-
design groups this year



Next steps

1. Simplify and promote alcohol help-seeking

2. Target and engage the peer crowds that 
carry the greatest burden of alcohol-
related harm
a. Youth co-design project
b. Service and stakeholder co-design 

project

3. Gather representative data to learn and 
evaluate



We need your help to simplify and 
promote alcohol help-seeking

With the support of HPA, the New Zealand Drug 
Foundation is looking at how we can simplify and 
promote alcohol help-seeking.

1. An advisory group will develop a framework
• How to regulate alcohol use differently
• A ‘menu of options’:

• Self help
• Family/friend assisted help
• Professional help

2. That will be developed in consultation groups

3. And prototypes developed for testing


